
THE EXPERIENCE
Attention Shoppers!  Grab your plastic and scour the 

city for the best deals you can find.  The first team 

to complete their list wins!  But it will take all your 

shopping savvy to tick off your list on time AND  

on budget.

THE DETAILS
Overview

Teams are given a loaded credit card, one car, and 

a long list of items to obtain in a short period of time.  

The team that returns to home base with the most 

items, or all the items in the least time, wins.

Teams will need to apply quick thinking, decision-

making under pressure and effective resource 

allocation to succeed in this urban adventure.  

Leaders will emerge, and hidden personal talents will 

shine as teams figure out the best way to obtain all 

the items on a huge shopping list with limited funds 

and transportation.  

Key Learning Points

•	Resource allocation

•	Risk/reward theory

•	Effective leadership and delegation

•	Drawing on personal strengths

•	Quick decision-making

•	Moving from strategy to execution

Practical Details

•	10-100 Participants

•	Teams of 5

•	3 Hours

•	Urban indoor/outdoor

•	Excellent conference breakout

•	Management and professionals

Results

•	Strong team decision-making

•	Greater understanding of the power of planning  

	 and task delegation 

•	Builds identification and employment of human 		

	 resources

•	Value of logistical and leadership skills 			 

	 demonstrated
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